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At the end of March, you were asked to respond to a survey 
either by mail or the web. Your response was fantastic!

Thank you to all 3,495 people, who took a few minutes 
to fill out this survey. This is more than 31% of members 
who expressed themselves regarding different aspects of our 
Association. According to the polling agency, this has never 
been witnessed before!

This is what makes me so proud of you, dear member. 
These results clearly prove the interest and sense of 
belonging you have in your Association—our Association.

At the time these words are penned, we are commencing 
the analysis of results. Your answers and comments will 
guide us in preparing a strategic plan for the Association’s 
upcoming years.

Ninety-two percent of you are satisfied with Holstein Canada 
and its services, which is proof of your support; I thank you for 
this. We will continue to strengthen and improve registration 
and breed improvement services (noted as Holstein Canada’s 
strengths) to meet future needs of members and clients.  

Where do our youth fit in? What must we do to prepare 
them for future challenges? 

There are many questions and, I promise you that once the 
survey analysis is completed, I will talk about this again; I promise!

Let me share a few reflections with you about the show 
season, which is well underway. 

To me, a show is more than just a place where you can 
make money by selling an exceptional animal. The main 
purpose of showing our cattle is to mold us into the best 
breeders possible. After this, the goal is to become the best 
exhibitors—not the reverse.

Team spirit, mutual help, respect for others and of self, 
friendship, and honesty: these are all essential qualities in the 
personal and social development of our young people … as 
well as older ones!

Narrow mindedness, self-centredness, and dishonesty should 
never be part of values passed down or shared. Notice how 
shows, which have applied good principles, have maintained 
and, even increased the participation of exhibiters. All others 
have to fall in line. The results are surprising, but steadfast. 

Have a great summer! And don’t forget there is more 
importance—to those who will one day take our place—to 
what we leave behind, than what we take. 

See you soon!

Tag Solutions
Five-digit Tags

Many producers have requested five-digit management 
numbers on panel tags. Not desiring duplicate numbers, they 
want to ensure that all lower-numbered animals have cleared 
their herds.

NLID is pleased to announce that, commencing 
September, five-digit numbers are available for both the 
standard large and XL panels—at no extra cost. 

Given the limited space, the width of the black numbers 
has been narrowed slightly. The numbers remain very legible 
from a distance. 

New Tag Option

The RFID button set can 
now be issued with an XL 
security panel.

Desiring a read every time 
a cow passes through an 
automated milking parlour, 
producers requested the 
bigger tag.

This combination provides 
benefits. Namely, the RFID 
button offers best retention, 
while the larger XL tag is 
highly visible. 

Speedy Replacement Tags

It is very important that RFID replacement tags, for 
automated systems, be obtained as quickly as possible to 
avoid gaps and misreads.

NLID has made an agreement with Allflex to process 
replacement tag orders within three days. Furthermore, they 
can be shipped within two to three days by paying a courier 
fee—$11 to $24 depending on location in Canada. There is 
even overnight service!

ATQ advises that Québec producers have not requested 
tags with five-digit management numbers. 
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